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Campaign insight

M

47 % of Londoners woul dnot know how

T

BAME and over 65s least likely to know how to get a test
(GLA You Gov poll)

M

Most people have heard of Test and Trace but very low level of

understanding of how it works (Hackney/Camden focus groups).
Low recognition of 119.

Re LonpoN & Hackney NHS
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Campaign insight

E Low levels of trust in sharing data with Government, especially amongst
young people, but concern shared across demographics
(Hackney/Camden/Barnet focus groups/ K&C insight report)

M

Strong concerns about practical impacts of self isolation - employment,
income, childcare, access to food and medicines (Hackney in-depth
interviews with people accessing hardship support)

& Hackney NHS
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Campaign insight

E Keep London safe messaging generally well received (GLA You Gov
poll/all focus groups)

M

Hyperlocal/neighbourhood messaging landed well with younger
people/BAME participants

M

OProtect Your Friends and Familyd wa

M

Lots of very detailed feedback on campaign visuals to help us develop
the campaign further

Re LonpoN & Hackney NHS
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Primary tier logo

KEEP
LONDON
SAFE

KEEP
5 LONDON
& SAFE

Option 1

Concept: just showing network connections
in the logo and introducing the characters in
the materials.

Option 2

Concept: simply showing the idea of people
as nodes in a network. In order to tackle the
virus, we need to trace the connections in
our lives.
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Second and third tier logos

The strapline can adapted from London-wide, to local and
finally to hyper-local in order to better speak to communities.

Second tier — borough name

KEEP KEEP
HACKNEY HAVERING
SAFE SAFE

Third tier — place name

KEEP KEEP
STAMFORD HILL HORNCHURCH
SAFE SAFE

®

¢

KEEP
CAMDEN
SAFE

KEEP
KENTISH TOWN
SAFE
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Colours

The primary appearance of the campaign will use a black background
to boost both recognition and impact.

The colour palette uses the colours of the rainbow
— the symbol of the COVID-19 crisis.

A rich black is the background colour for many materials.

KEEP
LONDON NHS
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Character designs

Characters are very simple and use the colours of the rainbow, the brand colours.
This combined with the limitless uses of a single width lines represents human
diversity in all its forms and cultures.

KEEP
Ro IONDON NHS|
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How the characters work visually

The use of circles and lines throughout the campaign signifies human networks
and communities, with people as nodes on a network.
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How the characters work - messaging

The characters are simple and easily adaptable enough to work with other graphic
elements. Messaging from national to regional right the way down to borough and

hyper-local areas can easily be introduced and targeted.

Play your part.
Protect your

friends and
family.

except
to get a test.
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