Stockton-on-Tees
BOROUGH COUNCIL

Working on the Make a Difference Campaign
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Recruitment

* There’s lots of competition
* Every service/role is unigue
* |t's not important, until it is
 |t's difficult



Quick

Reach as many people as
possible

Not just online and digital
Value for money

Here’s what we did
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‘This campaign is funded by UK Government
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Hello Tees Valley
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3 Did you know...

i There are more jobs in
Health & Social Care than ¥
just Medical Staffo

Discover 5 variety of

Careen OPportunitieg
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Tom Coates
Senior Marketing Officer
Stockton-on-Tees Borough Council

Telephone: 01642 524581 | Email: tom.coates@stockton.gov.uk | Web: www.stockton.gov.uk

> Stockton-on-Tees
= BOROUGH COUNCIL

Follow us on Social Media "0@
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Work for your northeastjobs.org.uk
local council




19}}9|SMON-9

7': M i freckia

Newsletter

BORDUGH COUNCE

@ andrewsturdyphotography #ourbeautifulborough

Latest news

Are you ready to vote in May?
Elections are being held for the Police and

The Bread and Butter Thing
We now have 5 venues offering The Bread and
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Other methods:

* Pull up banners in our Employment Hub and
other public Counclil buildings

* Our corporate social media and other accounts
ran by and partnered with us

* Internal comms: intranet, staff bulletin — with a
link to encouraging family and friends



Recommendations

» (Get your comms team involved early

* Localise your imagery — logos on uniforms etc.
* Work with the LGA/Storytellers Team

* Trackable QR codes — find out what works

* Focus on value for money
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