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Recruitment

• There’s lots of competition

• Every service/role is unique

• It’s not important, until it is

• It’s difficult



Here’s what we did

• Quick

• Reach as many people as 

possible

• Not just online and digital

• Value for money
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Other methods:

• Pull up banners in our Employment Hub and 

other public Council buildings

• Our corporate social media and other accounts 

ran by and partnered with us

• Internal comms: intranet, staff bulletin – with a 

link to encouraging family and friends



Recommendations

• Get your comms team involved early

• Localise your imagery – logos on uniforms etc.

• Work with the LGA/Storytellers Team

• Trackable QR codes – find out what works

• Focus on value for money
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