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Inspection comms: a double edged sword



What’s the objective?

• Reputational gain or damage limitation
• Support change and continuous improvement
• Recognise and celebrate success



1) A never ending story

No single word judgment

“The local area partnership’s arrangements typically lead to positive 
experiences and outcomes for children and young people with 
special educational needs and/or disabilities (SEND).”

What is it like to be a child or young person with SEND 
in this area? 

“Children and young people with SEND are visible, valued and 
included in the Telford and Wrekin community.”



2) Know your audiences
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3) Consider your channels carefully



4) The power of lived experience



Good luck


